Scholars have identified a range of factors that influence the ability of researchers to access hard-toreach groups and the willingness of their members to participate in research. In this paper, we draw on insights from both ethnographic methods and participatory action research to demonstrate the importance of building trust in our relationships with hard-to-reach participants in research based on interviews. Such trust-building, we show, is greatly facilitated by pre-recruitment immersion that aids not only the recruitment of individual participants but also improves the quality of the data collected. These methodological concerns emerged from an interview study focusing on Muslim women's use of urban public recreational spaces in South-East Michigan. Although the first author of this paper, as a woman and a Muslim, is a formal insider in the study population, her experiences with recruitment demonstrate that the access granted by insider status is insufficient as grounds for a research relationship based on trust. This is so especially when the target population is as marginalized and embattled as the post 9/11 immigrant Muslim community. With more than two years of community immersion, however, she was able to foster enough trust to secure a large number of committed participants that spoke freely and thoughtfully about the issues at stake (78 in all). Minority; Muslim Women; Community Immersion; Recruitment; Double Visioning; Qualitative Research; Hard-to-Reach Population; Interview R esearchers in different fields from urban sociology to public health have faced numerous challenges when it comes to accessing and recruiting research participants from so-called hard-toreach populations and groups. Scholars have identified a range of factors and obstacles that influence both the ability of researchers to access such groups and the willingness of their members to participate in research (Katigbak et al. 2015a; Mohebbi 2018).
email address: carla.chifos@uc.edu initial contact, have not paid sufficient attention to the quality of the contact with participants in interview studies. Here we are drawing on insights from both ethnographic methods and participatory action research to demonstrate the importance of building trust in our relationships with hard-toreach research participants. Such trust-building, we show, is greatly facilitated by pre-recruitment immersion that aids not only the recruitment of individual participants but also improves the quality of the data collected. In using the term quality we mean not simply, as if it were simple, issues related to the veracity of the data in relation to our own questions, but especially issues related to our ability as scholars to tap into that which is important to our participants.
The target population of the present study is Muslim women in Southeast Michigan. Due to their socio-economic characteristics, religious affiliation, limited engagement with American society, suspicion of outsiders fostered by encounters with prejudice, and adherence to traditional gender ideologies, they are a hard-to-reach population. Therefore, any researcher interested in studying members of this community will face difficulties gaining access. The most widely used strategies for gaining access to such populations, used either singularly or in combination, are insider status and snowball sampling. This is how the first author of this study also began the research that this paper is based on. As a Muslim-born immigrant woman, she anticipated few problems recruiting Muslim women in the Detroit metro area, many of whom are also foreign-born, for an interview study on how they use public space (especially parks, walking trails, and bicycle paths).
But, she quickly realized that her insider status on two important dimensions-gender and religionwas insufficient to garner enough trust and credibility in the population to secure participants. As a result, she devised a new recruitment strategy that involved both immersion in the community of interest and an effort to engage women of the community in the project itself. This multi-pronged strategy was successful not only in terms of securing a sufficient number of participants but also in terms of trust-building. That is, as the participants got to know the first author and started trusting her as an insider, they were less guarded and more forthcoming in the interviews they participated in, both individually and, in some cases, as part of a group.
How to Reach Hard-to-Reach Populations
A hard-to-reach population is a group of people that is not accessible to the researcher due to its race, ethnicity, value structure, language, political affiliation, geographic location, religion, criminality, or any number of other characteristics associated with the group and/or the researcher. Thus, the definition of a hard-to-reach population cannot be objectively determined, but instead is best viewed as a consequence of the interrelationship between the population and the researcher (Wahoush 2009; Sadler et al. 2010; Western et al. 2016) .
Although still subject to debate, the most common solution to the problem of accessing hard-to-reach populations is to work through an "insider" or, preferably, be one yourself. But, what makes someone an insider? At the most basic level, scholars often treat major social statuses as insider/outsider categories; that is, scholars who claim membership in the status groups they study-gender groups, ethnic groups, racial groups-are insiders (Zinn 2001; Young 2008) .
But, as a fairly sizeable literature demonstrates, there are numerous other group belongings, experiences, and/or characteristics that can serve insider purposes, including religion and religiosity (Widdicombe 2015; Ahmed 2016) , motherhood (Brown and de Casanova 2009 ), experiences of domestic abuse (Malpass, Sales, and Feder 2016) , length of residence (Crow, Allan, and Summers 2001) , shared profession (Teusner 2016) , friendship groups (Appleton 2011; Jenkins 2013) , fashion modeling (Mears 2013) , and criminal conviction (Earle 2014; Newbold et al. 2014) .
And yet, the question of what makes someone an
insider is rarely quite as simple as identifying a clear insider dimension, like race or gender, or a shared experience (Wacquant 2015) . Rather, insider status is something that either emerges during "insider moments" (May 2014) or is negotiated in the interaction with research participants (Krilić 2011; Cui 2015) . Thus, although scholars from a wide range of disciplines recognize the potential importance of the insider-outsider dimension when it comes to accessing a hard-to-reach population, few have found insider status to be sufficient for either gaining access in the first place or for the quality of data to be collected. Moreover, insider researchers are almost always also outsiders at least in their roles as academics (Hassan 2015; Mannay and Creaghan 2016) .
Nonetheless, insider status can help researchers get in the door, which is an important first step. 1 When qualitative work involves interviews, the problem with hard-to-reach populations also spills over into questions of who should conduct the interviews and what the consequences of different interviewers may be. The debate is fairly extensive here, and the research conducted on these questions has not settled the debate. Nonetheless, there is by now ample evidence that, for some topics at least, the "match" between interviewers and participants matters, albeit for somewhat different reasons and in somewhat different ways (e.g., Schaeffers 1980; Blauner and Wellman 1998; Twine 2000; May 2014 ).
For example, in a series of papers on the effects of the race of interviewers in survey studies with African Americans, Darren Davis has demonstrated that African American interviewees are negatively affected by White interviewers given pervasive distrust, increased racial consciousness, and the ever-present stereotype threat (Davis 1997a (Davis , 1997b Davis and Silver 2003) . As another example, in a study of how interviewers perceive skin color, Hill (2002) found that both White and Black interviewers report less nuanced skin tones for the respondents that are of a different race than themselves (White interviewers think Black respondents have darker skin tones than Black interviewers think, and Black interviewers think that White respondents have lighter skin tones than White interviewers think). As yet another example, Green and Linders (2016) found that the combination of racially homogeneous focus groups and race-matched facilitators produced somewhat different perceptions and understanding of racially charged comedy.
While the benefits of some form of insider status are by now widely acknowledged, they have not en-tirely put to rest earlier concerns about the potential drawbacks of close researcher-researched relationships (Monti 1992 ). If the risk of "going native" has a somewhat old-fashioned ring to it, the recent controversy over Alice Goffman's On the Run demonstrates that the issues captured by "going native" are still very much debated (Zussman 2016) , even though, in this case, part of the problem, according to some of her critics, was that she was an outsider in the community she immersed herself in (White, middle class academic, writing about poor Black men). The risks associated with her outsider positionality, in other words, are those of exploitation, sensationalism, and stereotyping. Although the debate would no doubt have taken a different turn had Goffman been an insider in the community she studied, the potential "going native" problem would not necessarily have gone away. But, it would have been different, as the notion of "double vision" so clearly captures (Jacobs 2004; Einwohner 2011) . Double vision, according to Janet Jacobs (2004:227) , often "obscures the boundaries between the researcher and the researched" and it involves a "blurring of subjectivity that is intensified by bonds of gender and ethnic kinship." Instead of viewing "double vision" as "a barrier to seeing clearly," Rachel Einwohner argues that rather than partially obscuring what we see, such vision, because of its ethical underpinnings, can instead help us see more clearly. Einwohner (2011:428) ). Yet other strategies for work with hard-toreach research subjects involve creative use of social media as a point of access (Mainsah and Morrison 2012; Martinez et al. 2014) .
In this paper, we draw on and extend these insights as we report on a research project that involves an extremely hard-to-reach population: first and second generation immigrant Muslim women in the United States. The study itself is an examination of how Muslim women in the Detroit area use public recreational spaces, like parks, walking trails, and bicycle paths. As an insider researcher with a seemingly straightforward and non-sensitive project, the first author had not initially anticipated any real difficulties with recruitment. But, soon after embarking on her study, she realized that her insider status was not enough to mitigate a basic lack of trust, even suspicion, among the women she was interested in interviewing, thus confirming that insider researchers are almost always also outsiders in some ways. The strategy she devised to solve this problem was a form of community immersion that, over time, helped build trust and establish her as an insider member of the target community (Katigbak et al. 2015b; Matsuda, Brooks, and Beeber 2016) . That is, for the present interview study with members of a religious minority group as participants, community immersion by an insider/outsider researcher proved the most effective strategy to not only recruit participants but also build trust and secure their commitment to the project.
In what follows, we first briefly describe the study population that prompted the methodological challenges we discuss in this paper and then discuss the immersion and recruitment strategies that helped us gain access and secure high quality data from participants who were committed to the success of the project. However, this same positionality also made it more difficult to recruit Muslim women from a few other countries (such as Egypt) (see: Figure 1 ). as almost all study participants were covered. But, being a hijabi researcher involves more than dressing respectfully. It also means establishing sufficient trust to gather meaningful data. In what follows, we describe in greater detail the elements of the unfolding research process that, we think, can benefit other scholars who study hard-to-reach populations.
A Study of Muslim Women

Recruitment Steps
The In the study we report on here, the recruitment process turned out to be more complicated than we had anticipated. This was so in large part because, Later on, one of the key informants explained that,
given high levels of mistrust in the community, the women most likely were afraid that the first author was working with the Federal Bureau of Investigation (FBI), and hence could not be trusted with any information that signaled even the slightest opposi- Source: Self-elaboration.
Social Media: A Pivotal Means to Recruit Muslim Women
The term "social media" captures a plethora of inter- 
Recruitment Barriers
This study benefited from an innovative sampling and recruitment method and gatekeeper strategy (Goodman 2011). As we have already discussed, in order to start the recruitment process, it was essential to make cultural connections with community members and find the right gatekeepers to secure a diverse group of participants (Read and Bartkowski 2000; Shirazi and Mishra 2010; Siraj 2012) . Based on the first author's familiarity with Shia Islam and the fact that the vast majority of the target population are Shia, the recruitment efforts started with a Shia group and then extended to Sunni groups.
The first author started with social media and later on she set up face-to-face appointments with Muslim women in the Detroit Metro Area.
The study flyer, delivered to potential study participants and gatekeepers, emphasized the absence of Muslim women among the key players in local and regional planning projects related to urban accessi- better illustrate the different recruitment strategies used for this study, below we briefly relate three recruitment stories that capture some of the key points we have made in this paper (see also Table 1 ). 
Pre-recruitment Research Procedure
Definition and Purpose Process
Active Participation in Religious Ceremonies
A process of facilitation that was utilized to ease access to the Muslim community and help build trust with Muslim women -Identify Muslim women's social and religious values -Understand Muslim women's social experiences -Communicate with participants in their own language -Find mediators from the Muslim community who can facilitate communication with community members and leaders
Identify Gatekeepers
Individuals or organizations that are trusted by Muslim women and can validate the trustworthiness of the researcher Establish relationships with a range of local community leaders (from local religious leaders to influential community members and local key figures) to ensure diversity among the participants
Participant Observation in Interfaith Activities
A process of trust-building between the researcher and community members while observing intergroup relationships among religious minority members and the rest of the community -Phase I: Understand the importance and necessity of interfaith activities through social media discussions -Phase II: Identify key local leaders for interfaith events -Phase III: Participate in interfaith ceremonies to understand how relationships between Muslims and non-Muslims are built
Individual
Discussions with Muslim Women
Trust-building at the personal level to lessen the caution that characterized the initial responses by Muslim women to the study A micro-level trust-building strategy to provide the researcher with an in-depth understanding of Muslim women's varied social experiences Source: Self-elaboration. on minority groups have also found that acculturalization and "ethnic social support" can work as a defensive reaction by minorities against racial/ethnic discrimination (Noh and Kaspar 2003) . In this study, the interviewed woman knew the man who hit the first author with a basketball, but she did not say his name most likely to prevent any repercus- "with" the potential study participants as much as she could, which meant simultaneously playing the role of insider and outsider (Hall 1990; Aoki 1996) . the first author to join them demonstrates that they had come to completely trust her and also support her research. In a meeting with the researcher, they mentioned the study subject as a critical concern of Muslim women in the Detroit Metro Area. This belief encouraged them to take responsibility for the study and help recruit participants. 
Conclusion
In this paper, we have reflected on our evolving strat- 
